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A new business from a father-and-
son duo is shaking up tablescapes in 

Laguna Beach and beyond.
By Eileen Keighley

A
recently launched Laguna Beach-based 
company promises to make entertain-
ing easy and elegant. While some hosts 
effortlessly do it all—cook, entertain and 

clean up—others may be looking for ways to make 
hosting fetes more convenient and less labor inten-
sive. A new option, which is both simple and styl-
ish, adds ease to any gathering: Sophistiplate offers 
disposable tableware that looks just as fabulous as 
the real thing. 

Sophistiplate was created by a local father-and-
son partnership with a strong pedigree in both the 
business and culinary worlds to bring their love of 
food and entertaining to life. After a global search, 
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Sophistiplate’s Navy Striped 

napkin and petalo-shaped 

bowls and plate
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Gary (left) and 

Dan Seehoff, the 

father-and-son 

co-founders of 

Sophistiplate

SUMMER SERVINGS
Opt for Sophistiplate’s latest offerings 
when planning your next soiree. 

The NAVY STRIPED SET is patriotically 
inspired and includes a mixture of bowls 
and plates in solid red and white with 
complementary napkins and white plates 
each trimmed with blue stripes.

For a more casual option with a fun 
design, try out the brand’s CHEVRON 
PINK SET or CHEVRON BLUE SET.

The VICHY TAUPE SET offers perfect pic-
nicware in taupe paired with items in a 
taupe-and-white gingham pattern. (Note: 
Vichy Red plates in a gingham pattern 
are also available separately.) 

Sophistiplate items are available on the 
company’s website, sophistiplate.com, 
and on amazon.com.

they sourced high-end disposable tableware 
made from recycled paper board, then laminated 
the pieces with a food-safe coating that made 
them worthy of any occasion, from a picnic at the 
beach to fine dining. Since the company started 
in October and officially launched to the retail 
community in January, it has appeared on Oprah 
Winfrey’s annual list of her “favorite things,” 
the “View Your Deal” segment of ABC’s “The 
View” daytime talk show and in Martha Stewart 
Weddings magazine. 

BORN TO ENTERTAIN
It’s only natural—creating an innovative and 
successful business is in this duo’s DNA. Gary 
Seehoff, a Laguna resident, built and sold a 
highly successful national homewares company, 
while his son, Dan Seehoff, is a trained chef who 
has worked under the acclaimed David Burke at 
the chef ’s eponymous restaurant David Burke 
Townhouse in New York. 

“I am blessed to be working with Dan,” Gary 
says. “I think it’s every father’s dream to work 
with their son and Sophistiplates has given us 
this amazing opportunity to combine our pas-
sions for food and entertaining with a business 
we truly believe in.” 

With the advent of Pinterest and an increas-
ing number of cooking shows, people have 
become sophisticated in their entertaining 
habits and more interested in how they pres-
ent their food. With their entertaining insights 
and vast product development knowledge, Gary 
and Dan journeyed to Europe where they dis-
covered an Italian manufacturer perfect for the 
American market. 

Their vision: To create a “tablescape” with 
each component effortlessly complementing the 
other. Or, as Dan explains, “The idea of creating 
a full single-use tabletop setting has never been 
available before; with seven individual pieces 
available, it really fills a need. Sophistiplate plays 

to people who love to entertain, want things to 
look beautiful, but also want convenience.” 

ALL IN THE DETAILS
The range is impressive, with over 20 curated 
sets and more than 350 color and style options 
offering a look for every entertaining occasion. 
Choose the “petalo” design (Italian for petal) 
with its scalloped edges for a bit of fun, while the 
“righe” (ridged in Italian) adds sophistication 
with a ridged rim. Both Gary and Dan believe 
their product can compete with fine china in 
terms of design and that it towers over the com-
petition as other plastic tableware and paper 
products are typically basic in their design. 

“Our range is an alternative to not only those 
who don’t want to clear up, but also to people 
who may not have fine china, or may only have 
one style which they are tired of and want to 
spruce it up with a more exciting color or shape,” 
Dan explains.

In terms of price, they are more than your 
average paper plate—but the Seehoffs believe 
creating elegant tablescapes is truly priceless. 
Or, as Dan notes, “Typically, you can create the 
perfect dinner setting for 10 people with a total 
of 70 pieces … for under $40.” Most curated sets 
come with charger plates, dinner and salad/des-
sert plates, deep bowls, shallow appetizer/dessert 
bowls and matching napkins. 

WHAT’S NEXT
While Dan is focusing on marketing and pro-
moting the company, Gary is working hard on 
product development ideas, including a fully 
recyclable range of items that will be available 
by the end of the year, as well as some exquisite 
cutlery. But for now, they are excited about their 
latest summer product lineup that’s ideal for 
everything from signature events like the Fourth 
of July to family picnics or a casual summer 
afternoon entertaining friends. LBMSE
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